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Hinckley BID Newsletter

Welcome to the New Edition of the Hinckley BID newsletter. The BID officially launched in May of this year following the formal ballot of businesses in November of last year in which businesses voted in favour of the BID proposal. As a consequence, the Hinckley BID became a legal entity and first Business Improvement District in Leicestershire. The BID is now working to deliver the projects as outlined in the BID prospectus. 

While we appreciate that some of you may be sceptical about what can be achieved by the BID and concerned that it represents an additional cost to your business, I would stress that the BID is here to try address some of the issues highlighted by local businesses and to benefit you all by providing tangible results and help through these difficult times. 

It is noted that car parking is seen by a lot of BID Members as an issue and a barrier to trade in the town centre. Whilst we appreciate your concerns, it is neither practical nor financially viable for the BID to spend the levy simply on providing free car parking. Other similar towns such as Wellingborough that have free car parking are still suffering and where free car parking initiatives have been introduced the cost per additional car coming into a town is equivalent to around £90 per car. This is not to say that the BID will not be looking to address issues relating to car parking, but any initiatives considered will have to be carefully thought out and targeted.  These may include improving directional signage, staff parking discounts, working with local land owners to identify additional parking sites or parking fee redemption schemes.

The underlying issue facing Hinckley and many other similar market towns, is that of the local community are not supporting their local traders to the level that we would hope. To help address this issue, the BID are introducing a number of local initiatives to encourage greater involvement with both the local community and wider business community. Within this newsletter we have highlighted some of the projects currently being  developed by the BID. 

I would ask you all to give your full support to the BID project, only by working together as a business community can we address  issues facing our town and improve  trade for us all. tradingopportunities for us all. There are now 95 Business Improvement Districts in the UK, 8 of which have reached the end of their first term, all eight have now been re-elected for a second term with an increase majority, clearly the concept is working!

Keep Business Local Campaign   

Local businesses are the lifeblood of the community. People don’t like losing shops and services in their own town, but don’t always equate this in how they spend their money. Shops and local businesses will only survive if customers spend locally.

As more local businesses feel the effects of the recession, Hinckley Business Improvement District is calling on the local community and local business owners to support their town centre businesses. Local businesses know that they must be able to compete with larger companies and keep local customers within their local area, rather than losing them to the attractions of city centres, out of town shopping complexes or other commercial centres. 

The trend for out of town shopping is hitting many market towns hard, but it’s also likely to have a knock-on impact for the wider community. Hinckley town centre is home to many vibrant small businesses offering a range of services and products that some of the bigger names often struggle to match. Because an out-of-town outlet is large, it doesn’t necessarily follow that the products or services that it sells are cheaper – and the level of service is often far less than that offered locally.

Hinckley BID is launching a ‘Keep Business Local’ campaign, stressing to the local community and the wider business community the advantages of using local businesses. Below are 10 reasons why people should buy local:

1.  Your town centre is the heart of your community, please use it, don’t lose it
2. Getting to your local town is more convenient and costs less 

3. Local businesses provide great service and value their customers 

4. Local businesses offer unique products not readily available in clone towns

5. Local business owners invest in the community, to the benefit of the community
6. Local businesses provide local jobs
7. Local businesses support other local businesses
8. You can buy higher quality local products, and buying locally also reduces your carbon footprint
9. Local businesses safeguard your local services

10. Buying locally can save you 
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8. You can buy higher quality local products, and buying locally also reduces your carbon footprint
9. Local businesses safeguard your local services

10. Buying locally can save you money

This campaign will be launched in August with the release of the ‘Hinckley & Bosworth One Magazine’ (going out to 40,000 households in the Borough) featuring 5 pages outlining the importance of ‘Keeping Business Local’, followed shortly by the launch of the Hinckley Town Centre Business Directory, the new Hinckley BID web site and local press advertising.  A full copy of the ‘Keep Business Local’ campaign detail will be available shortly on our web site.
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Hinckley Town Centre Directory 

You will all have received a form from Hinckley BID asking you to provide your contact details and 25 words describing your business. Once collated, this information will be used to produce a full town centre business directory. These directories will be issued to all BID members to encourage them to trade with one another, to the wider business community to encourage them and their staff to trade and buy locally and will be available to the local community in hard copy and in electronic form to use as a point of reference for local goods and services. The Directory will be available in electronic form as part of the new web site. 

Can I please stress to you all the importance of returning this information promptly, the BID are trying to provide a comprehensive directory of town centre businesses to prove to the local community that more products and services are available to them locally than they may realise. By opting out of inclusion in this directory, you will be diluting this message. 

For a further copy of the form for inclusion in the directory please contact steve@hinckleytcp.co.uk   
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Town Centre Voucher Scheme

The BID is asking for your support in launching a ‘Town Centre Voucher’ scheme. This type of scheme has proved very successful in other towns and cities across the country. The vouchers will work like any other gift voucher scheme,   but unlike other gift vouchers that are redeemable only at a named store or business the Hinckley vouchers will be redeemable at all participating Hinckley businesses. You (the BID members) will be invited to participate in the scheme by accepting the vouchers. Those who wish to accept the vouchers will be listed in any promotional literature relating to the scheme and provided with a window sticker to highlight to the general public that you are participating. 

The vouchers will be sold to local employers as staff incentives, used as promotional prizes, sold in selected stores throughout the town and on the BID web site. They may also be included as part of a welcome pack issued to all residents moving into the area as a ‘Welcome to Hinckley’ gift.

Once the voucher has been redeemed by a participating town centre business against goods or services, the BID will ensure prompt payment against its value. 

Please support this scheme by returning the enclosed  form promptly.
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The BID team are actively building lasting relationships with local employers and organisations on your behalf. We are an active member of the local tourism partnership and have secured a 5 page feature on Hinckley Town Centre within the recently released Hinckley & Bosworth Tourism Partnership ‘Visitor Guide’, which will be distributed along with our own town centre informational leaflet to local tourism destinations and hotels.  We are actively undertaking reciprocal marketing and promotional activity with local places of interest such as Mallory Park and Twycross Zoo, as well as meeting with them to encourage them to source goods and services from Hinckley town centre businesses.  

The BID recently worked with the promoters of the Motor Cross event held at Mallory Park to encourage visitors based on the site for the duration of the event to visit Hinckley Town Centre. Hinckley was featured on the 
promoter’s web site and in welcome packs, buses were organised to ferry visitor to and from Mallory Park and a deal was brokered with a local taxi firm to provide discount return fares to those who wished to take advantage  of the night time economy.  

The BID team will continue to build on other successful meetings already held with local organisations and businesses including De Montford University, North Warwickshire & Hinckley College and National Grid  in order to promote our town centre. 

Hinckley Business Centre

After securing a £30,000 grant from Leicestershire County Council, Hinckley BID will shortly be opening the Hinckley Business Centre. The business centre is designed to support local businesses by providing a central hub where BID members can gain advice from key supporting bodies such as Business Link, The Job Centre, Train to Gain, Leicestershire Chamber of Commerce, as well as take advantage of free local advice surgeries. The Centre will also actively promote local business, engage with the local community, provide networking opportunities, help develop relationships with the wider business community, provide training and meeting facilities, help with recruitment and help attract new businesses to the town centre. 

Promotional Events. 

In line with the BID Prospectus, the BID will be launching promotions in support of key business sectors of the business community. These include:

· A Hair & Beauty promotional leaflet & event

· A Food & Drink promotional leaflet

· A Christmas Retail Gift Promotion

Each of these promotions is designed to promote these key sectors and to help encourage the local community to regard Hinckley as a destination shopping location. It is hoped that these promotions will become annual if not bi-annual promotions. Details of these initiatives will be distributed shortly, please ensure you participate. 

The BID understands the importance of a market town like Hinckley having an active promotional and events calendar. Only by encouraging the local community to participate in local events can we attract  them and other visitors to our town and showcase our local businesses. The BID will be looking at the current programme and to  add new and exciting events throughout the year. 

Web Site

The current Hinckley Town Centre web site will shortly be revamped to provide an updated BID web site. We are working with a local web design company to ensure that this web site provides up to  date BID news and events, a full business directory, local information and will work in conjunction with other BID projects such as the Town Centre Voucher Scheme.
Members News
Discount Parking from Britannia Parking:
If you use the Britannia Shopping Centre car park every day or make several visits a week, why not buy a ‘flexi-ticket’. 

Designed for their regular customers the flexi-ticket enables them to buy a weeks parking pass for £12.50, saving 50% off the standard daily rate.  

Also available – discounted permits, e.g. a 12 week, 5 day permit works out at £1.70 per day and if you purchase one before 31st August 2009 and they are offering a further 4 weeks free. For details of permits please call Britannia Parking on 01202 555888.

 Support the BID
The Hinckley BID is now a reality and a legal entity and as such all businesses within the designated BID boundaries will be liable to pay the BID Levy. BID Levy monies will contribute towards delivering the various BID projects.  Our ability to deliver these projects on time is dependent upon prompt payment of the BID levy.

If you would like to get involved in any of the BID projects, please do not hesitate to contact us. Only by working together can we make a real difference. 
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Hinckley Town Centre Partnership


The Warehouse


A4 Lilleys Yard


Hinckley LE10 1RD





Tel: 01455 890054 





Email: �HYPERLINK "mailto:info@hinckleytcp.co.uk"�info@hinckleytcp.co.uk�
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